
Future-Proof  your Business with 
Long-Term Insights on Cultural 
Trends and Consumer Values 

Seize 
Tomorrow’s 
Opportunities 
with NIQ 
Consumer Life

August 2026
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Consumer Life 2026

Seize tomorrow’s opportunities

Future-proof your business with local and regional consumer 
insights reports

Key Questions

• How can I understand different 

generational cohorts and their impact on 

my business?

• How can I adjust my messaging to stay 

relevant to my target consumers values, 

attitudes and lifestyles? How do these 

cluster 

or compare across markets?

• How are consumers values and 

behaviors evolving, what will define our 

future consumers?

• What are the leading trends to leverage 

in future innovation?

Contact Lis Sunio

Lis.Sunio@nielseniq.com

State of the Nation

A pulse consumers’ 

economic attitudes, 

trends and expectations 

for the year

TrendKey®

A strategic consumer 

trend handbook for 

turning foresight into 

growth

Gen Z 

An in-depth look at     

Gen Z lifestyles and 

values

Millennials

An in-depth look at     

Millennial lifestage, 

lifestyles and values

Localized insights reports – to be released periodically Q3/Q4 2026

The longest running 

study projecting how 

life evolves across 40 

global markets

Shifts in consumers’ 

values introduce new 

expectations for what 

brands need to do to 

stay relevant in 

people’s lives

These shifts go on to 

become forces in the 

marketplace driving 

demand for innovation 

in products and 

marketing 

Nearly 50 years of 

tracking American 

consumers and 28 

years of tracking 

consumers in 20+ 

markets across the 

globe 

39 Markets
Argentina Colombia Indonesia Philippines Spain

Australia Ecuador Italy Poland Switzerland

Austria Egypt Japan Romania Thailand

Belgium France Kazakhstan Russia Turkey

Brazil Germany Malysia
Saudi 

Arabia
UAE

Canada Greece Mexico Singapore UK

Chile Hungary Netherlands South Africa USA

China India Peru South Korea
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Consumer Life          

State of the Nation 2026

Get up to speed quickly on the consumer pulse

This annual  single-country report provides up-to-date comprehensive consumer insights 
across all facets of life – bridging the gap between how consumers “think,” with how they 
“act.” The report begins with consumer economic confidence, personal & social concerns 
and consumption sentiment. The report further explores consumer mindset, including 
personal values and attitudes,  – and concludes with analysis of behaviors, lifestyles and 
consumption across key consumer categories.

• Ideal for foundational insights and opening new 
markets. 

• Immersing yourself in new customers across the 
globe

• Comparing consumers across markets
• Identifying local nuances and opportunities
• “Apples to apples” comparison. Each brief stems 

from the Consumer Life Roper Reports 
Worldwide  global annual survey.

Key benefits

A comprehensive, yet digestible  50+ slide report 
providing insights for a single-country compared to 
global and regional norms.

Over 50 slides of general lifestyles, behaviors, and 
attitudes benchmarked against the global average.

The State of the Nation is designed as a factbook of 
information and insights. It can be customized with 
additional analysis or subgroup information for an 
additional fee.

What is it

39  Markets in 2026

All Regions: Asia-Pacific, North 
America, South America, Western 
Europe, Central/Eastern Europe, and 
Middle East/Africa

Argentina Colombia Indonesia Philippines Spain

Australia Ecuador Italy Poland Switzerland

Austria Egypt Japan Romania Thailand

Belgium France Kazakhstan Russia Turkey

Brazil Germany Malysia
Saudi 

Arabia
UAE

Canada Greece Mexico Singapore UK

Chile Hungary Netherlands South Africa USA

China India Peru South Korea

Contact Lis Sunio

Lis.Sunio@nielseniq.com

AVAILABLE: end-August 2026
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Consumer Life

TrendKey® Report 2026

Turn consumer trend foresight into growth
TrendKey® is a launch pad to develop next-stage thinking, helping you plan for the future 
through a structured and data-rich platform. It is an excellent tool for workshopping 
strategic business issues and innovation planning based on robust consumer trends 
presenting long-term opportunities.

• TrendKey ® identifies strategic consumer trends 
resulting from cultural changes and disruptive 
forces, not short-term “fads.” 

• Our trends insights are backed up by robust, 

quantitative data, not just qualitative observations.

• TrendKey ®  establishes a structure and “universal 
trends language” throughout your organization

• Solve pressing business issues and inject fresh way 
of thinking into existing strategies

• Kickstart your innovation cycle  with a singular 
report that is data robust, while bringing the trends 
“to life” with narratives and local market examples.

Key benefits

A comprehensive report focused on 9 macro trends 
identified through analysis of NIQ Consumer Life 
Global data, as well as observations of the global and 
local marketplace. Each trend is scored and sized 
through our proprietary algorithm of key attitudinal 
indictor measures for each trend.

Recognizing the existence of certain trends is just the 
beginning. TrendKey ® provides a toolkit of trend 
narratives, data-driven insights, and market 
manifestations to fuel strategic thinking for future 
market planning.

What is it

39  Markets in 2026

All Regions: Asia-Pacific, North 
America, South America, Western 
Europe, Central/Eastern Europe, and 
Middle East/Africa

Argentina Colombia Indonesia Philippines Spain

Australia Ecuador Italy Poland Switzerland

Austria Egypt Japan Romania Thailand

Belgium France Kazakhstan Russia Turkey

Brazil Germany Malysia
Saudi 

Arabia
UAE

Canada Greece Mexico Singapore UK

Chile Hungary Netherlands South Africa USA

China India Peru South Korea

Contact Lis Sunio

Lis.Sunio@nielseniq.com

AVAILABLE: September 2026
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Consumer Life  

Gen Z Report 2026

Get up to speed quickly on consumers in new 

countries and regions

While many are still students, the oldest Gen Zers are stepping into adulthood at a moment 
defined by high living costs and a job market transformed by AI. Despite this, they have 
shown striking resilience and are already leading-edge on several fronts. This report 
explores the mindset, lifestyles, purchase decisions, and consumption behaviors of Gen Z 
(born 1998-2012) in each of 39 markets. 

39  Markets in 2026

All Regions: Asia-Pacific, North 
America, South America, Western 
Europe, Central/Eastern Europe, and 
Middle East/Africa

Reports highlight what you need to know about Gen Z. 
Annual reporting allows you to track how they evolving to 
changing market conditions.
Identify fundamental values and attitudes to drive 
innovation, positioning, and communications.
Leverage similarities and differences across generations 
and geographics in portfolio management or new product 
development.
“Apples to apples” comparison. Each generations report 
stems from the Consumer Life Roper Reports Worldwide  
global annual survey.

Key benefits

A comprehensive 40+ slide report covering topics 
such as values, mood, lifestyle, demographics, 
technology and media usage, and shopping behaviors 
across various consumption categories.

Consumer Life generations reports provide a well-
rounded view of cohorts across generations, while 
identifying key insights unique to them. Each report is 
localized to address the generational nuances in each 
market.

What is it

Argentina Colombia Indonesia Philippines Spain

Australia Ecuador Italy Poland Switzerland

Austria Egypt Japan Romania Thailand

Belgium France Kazakhstan Russia Turkey

Brazil Germany Malysia
Saudi 

Arabia
UAE

Canada Greece Mexico Singapore UK

Chile Hungary Netherlands South Africa USA

China India Peru South Korea

Contact Lis Sunio

Lis.Sunio@nielseniq.com

AVAILABLE: October 2026
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Consumer Life  

Millennial Report 2026

Get up to speed quickly on consumers in new 

countries and regions

As the backbone of today’s families, Millennials ( born 1980-1997), are entering their peak 
earning and spending years with remarkable confidence and resilience, even amid 
sustained economic pressure. This report explores the mindset, lifestyles, purchase 
decisions, and consumption behaviors of Millennials in each of 39 markets  - highlighting 
where they align—and differ—from older generations. 

Reports highlight what you need to know about Millennials. 
Annual reporting allows you to track how they evolving to 
changing market conditions.
Identify fundamental values and attitudes to drive 
innovation, positioning, and communications.
Leverage similarities and differences across generations 
and geographics in portfolio management or new product 
development.
“Apples to apples” comparison. Each generations report 
stems from the Consumer Life Roper Reports Worldwide  
global annual survey.

Key benefits

A comprehensive 40+ slide report covering topics 
such as values, mood, lifestyle, demographics, 
technology and media usage, and shopping behaviors 
across various consumption categories.

Consumer Life generations reports provide a well-
rounded view of cohorts across generations, while 
identifying key insights unique to them. Each report is 
localized to address the generational nuances in each 
market.

What is it

39  Markets in 2026

All Regions: Asia-Pacific, North 
America, South America, Western 
Europe, Central/Eastern Europe, and 
Middle East/Africa

Argentina Colombia Indonesia Philippines Spain

Australia Ecuador Italy Poland Switzerland

Austria Egypt Japan Romania Thailand

Belgium France Kazakhstan Russia Turkey

Brazil Germany Malysia
Saudi 

Arabia
UAE

Canada Greece Mexico Singapore UK

Chile Hungary Netherlands South Africa USA

China India Peru South Korea

Contact Lis Sunio

Lis.Sunio@nielseniq.com

AVAILABLE: December 2026
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INVESTMENT & CONFORMÉ

9

Consumer Life 2026
State of the Nation Module PHP 250,000 (+VAT)

Client Name:
 

Authorized Signatory (CLIENT)
Print Name, Designation and Signature

Date: 

Company Name: NielsenIQ Philippines, Inc. 

Authorized Signatory (NIQ)
Print Name, Designation and Signature

Date: 

Mukund Sharma

Vice President SA&I (Strategic Analytics & Insights)

• All quotation options are subject to 12% VAT. 

• A signed Conformé and PO (if required for 

billing) will be needed to avail the Early Bird 

Discount. 

• NIQ Terms and Conditions for standard 

syndicated research studies apply (please 

refer to next pages). 

• Requests for additional runs or analyses may 

be possible subject to additional charge. The 

exact amount to be charged additionally will 

depend on the level of customization and 

analysis required. 

• For further details, please discuss reach out 

to your account lead and/or email 

Lis.Sunio@nielseniq.com. 

• Payment Terms: 100% will be invoiced upon 

delivery of the Standard reports.

COST OF OTHER MODULES TO FOLLOW UPON REPORT AVAILABILITY
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Terms and Conditions

General License Terms for Syndicated Strategic Analytics & Insights Services SA&I (BASES – CMI – AAC) Syndicated General License Terms effective January 15, 2026 (ver.1.0.) 

1. Agreement Structure and License Terms 

1.1. These Online License Terms and Conditions for NIQ Syndicated SA&I Services (the “General License Terms”), govern the provision by NielsenIQ (“NIQ”) of Strategic Analytics and Insights syndicated services (the “Services”). The General License 

Terms apply in conjunction with any related documentation, including proposals, project agreements, statements of work, or similar instruments (collectively, the “Statement of Work” or “SOW”), which define the specific scope of Services to be delivered. 

1.2. Syndicated Services are standardized, non-customized offerings based on pre-designed studies or ongoing data collection and are licensed to multiple clients. For clarity, the Services do not include market research studies customized for a specific 

client. 

1.3. The Client obtains access to the Services upon execution or formal approval of a SOW. Each SOW constitutes a standalone document identifying the relevant NIQ entity and Client entity, and specifying the scope of Services, project timeline, term, 

pricing, payment terms, and any service-specific provisions. Unless expressly agreed otherwise in writing, each SOW incorporates these General License Terms by reference. The General License Terms together with the applicable SOW form the binding 

license agreement between NIQ and the Client (the “Agreement”). 

2. Grant of License, Ownership and Permissions 

2.1. License Grant. In consideration of payment of the applicable charges, NIQ grants the Client a non-exclusive, non-transferable, and revocable license to access and use the Services during the Term set forth in the SOW. This license extends to the 

Client’s authorized users but does not include the right to grant sublicenses. 

2.2. Use of Information. The Client is granted a limited, non-exclusive license to use all reports, data, analyses, and other information (collectively, “Information”) provided through the Services solely within its own business organization. The Client may 

share limited excerpts of such Information with its advertising agencies, retailers, brokers, distributors, and wholesalers, provided the disclosure supports the marketing of the Client’s products and is not used for any other purpose. These excerpts must not 

be of such quality or quantity that they possess independent commercial value. Except as expressly permitted under this Section, any disclosure to third parties is limited to consultants who have executed NIQ’s Third Party Access Agreement. 

2.3. Ownership and Intellectual Property. NIQ retains sole ownership of the Services and all related Information, including the exclusive rights to distribute them. NIQ also retains all rights, title, and interest in and to its pre existing proprietary tools and 

assets used in providing the Services. These include, without limitation: software, research methodologies, concepts, analyses, algorithms, models, survey designs, raw data (including physiological and biometric data), data-derived metrics, norms, 

benchmarks, PII, platforms, and other proprietary tools and solutions. 

3. Data Usage Restrictions 

3.1. Restrictions. The Client may use NIQ Information, Services, and Deliverables in connection with generative artificial intelligence (“GenAI”) tools only under the following strict conditions: (i) Such use is limited to internal purposes, including 

summarization, querying, and translation. Any other use requires NIQ’s prior written approval; (ii) GenAI tools must operate in secure, private, enterprise-grade environments that prevent data leakage and maintain confidentiality; (iii) If third-party vendors, 

external data storage, or integration environments are involved, a formal Data Sharing Agreement or Data Warehouse Exhibit must first be executed and incorporated into this Agreement; (iv) The Client shall not, and shall ensure that no third party shall, 

use any NIQ Information, Deliverables, Personally Identifiable Information (PII), or other proprietary material to create, train, test, or enhance any machine learning or artificial intelligence models, algorithms, or systems, including their underlying 

architectures, parameters, or weights; (v) The Client shall not misrepresent, alter, or distort any portion of NIQ’s Services or Deliverables when integrated into its data environments or GenAI tools; (vi) The Client shall not use, or permit others to use, any 

proprietary elements of the Services or Deliverables (including methodologies, frameworks, or questionnaires developed by NIQ) to create, market, or offer any commercial research, analytics, or insight services that replicate or compete with NIQ’s 

proprietary offerings. 

3.2. Indemnification. NIQ services are intended for internal use by Client, and Client agrees to indemnify and hold harmless NIQ, its officers and directors against all claims, damages, loss or expenses arising from Client’s disclosure of Information or from 

Client’s use of Information or Property other than in strict compliance with the present General License Terms. 

4. NIQ Quality pledge and indemnification Copyright © 2019 The Nielsen Company (US), LLC. Confidential and proprietary. Do not distribute. 

4.1. Service Execution Standards. NIQ shall act and perform the Services in accordance with: (i) the professional standards applicable to the market research industry; (ii) with due care; (iii) in compliance with all applicable laws, government regulatory 

requirements, and any other agreed-upon written instructions, specifications, guidelines, or requirements. 

4.2. Disclaimer of Accuracy and Client Responsibility. The Client acknowledges that the Services deliverables provided are based on estimates derived from NIQ’s market research methodologies and are inherently subject to external factors beyond NIQ’s 

control. Such factors may include, but are not limited to, sample size variations, public sentiment fluctuations, and inherent statistical or scientific limitations affecting data extrapolation. Consequently, NIQ does not guarantee absolute accuracy or 

completeness of the deliverables. The Deliverables are intended for informational purposes only and should not be relied upon as a substitute for financial, investment, legal, business, or other professional advice. The Client assumes full responsibility for 

its decisions, actions, and the manner in which it utilizes the Services, including ensuring compliance with all applicable laws and regulations. 

4.3. Remedies for Errors in Deliverables. NIQ will use reasonable efforts to correct any material error identified in the Deliverables. If NIQ fails to correct such an error, NIQ will refund the Client the Charge paid for the part of the Project affected by the error. 

The foregoing refund is the Client’s sole and exclusive remedy for any error, inaccuracy, delay, or failure to deliver Services. 

4.4. Intellectual Property Indemnification. NIQ shall indemnify Client, its affiliates, and their respective officers, directors, shareholders, employees, and agents against any damages, loss, or expenses arising from any claim, demand, cause of action, suit, or 

proceeding (“Claim”) brought by a third party against Client alleging that Client’s permitted use of the Deliverables infringes any patent, copyright, trade secret or other proprietary rights of the claimant; except to the extent attributable to combination with or 

modification by any other content, materials or technology, and provided that Client has complied with all the present Terms, Client gives NIQ prompt written notice of such Claim, and grant NIQ sole control of the Claim including right of settlement. 

4.5. Limitation of Liability. NIQ’s total aggregate liability for any direct loss, damage, or expense arising under this Agreement shall be limited to the Charges paid by the Client for the Services during the twelve (12) calendar months immediately preceding 

the claim. Nothing in these terms shall operate to exclude any liability that cannot be legally excluded, including but not limited to liability for fraud, willful misconduct, gross negligence, death, breach of law, or personal injury caused by negligence, or any 

other liability that cannot be limited or excluded under applicable law. Beyond the aforementioned provisions, neither Party shall be liable, whether in contract, tort, or otherwise, for any direct, indirect, consequential, or incidental loss, expense, or damage 

arising out of or in connection with this Agreement except as otherwise required by applicable law. 



© 2023 Nielsen Consumer LLC. All Rights Reserved.

Terms and Conditions

5. NIQ Charges and Client payment for NIQ Services 

5.1. Taxes. The Client agrees to pay the Charges specified in the SOW. The Client shall also be responsible for any applicable Value Added Tax (VAT) or similar taxes. If the tax rules of the country in which Client is based require certain taxes to 

bewithheld on the Charges (withholding taxes or “WHT”), then the Parties agree that the relevant amount of WHT shall be added on top of the Charges and thenwithheldfrom the resulting WHT inclusive amount. 

5.2. Payment obligations. Payments should be made within the timelines set out on the invoices. NIQ reserves the right to suspend the Services until all outstanding Charges, including any applicable late payment interest, have been fully paid. Any overdue 

amounts shall accrue interest at a rate of 1.5% per month or, if lower, the maximum rate permitted by applicable law. Interest shall be calculated from the due date until full payment is received. 

5.3. Terms for Unspecified Charges. If the Charges or payment terms for the Services are not specified due to an omission, the parties shall default to the previously agreed payment terms. In the absence of such an agreement, NIQ’s standard payment 

terms, as customarily applied to its Clients in the ordinary course of business, shall govern. 

6. Confidentiality NIQ and Client acknowledge that each may disclose Confidential Information to the other during the Term of this Agreement (including disclosure, on a need-to-know basis, to subsidiaries, affiliates, parent companies, or any entities that 

are or may in the future become subsidiaries or affiliates of any of the parties or its parent company). “Confidential Information” means any confidential or trade secret information disclosed by one Party to the other, either orally or in writing. Each Party 

agrees to maintain the confidentiality of all such information and to prevent unauthorized use or disclosure. Measures to protect Confidential Information should be at least as stringent as those used by the receiving Party to protect its own similar 

Confidential Information and, in any event, must meet a reasonable standard of care. 

7. Termination NIQ may terminate any Service if it is unable for any reason to provide such Service or if it is then terminating such Service to all similar clients and other subscribers. Either party may terminate this Agreement for material breach by the 

other, which remains uncured for 30 days after notice thereof. 

8. Miscellaneous 

8.1. Assignment. This Agreement is for the benefit of and binding on the parties and their successors and assigns. It may not be assigned by either Party without the prior written consent of the other, except that either Party may, upon written notice, assign 

its rights and obligations under this Agreement to an affiliate pursuant to a corporate reorganization or a successor to its business if Client’s contemplated assignment is not to a direct competitor of NIQ. Notwithstanding any other provision of this 

Agreement, any change of control of NIQ resulting from a public offering shall not affect the validity or enforceability of this Agreement. 

8.2. Sanctions & Export Control. Each Party represents and warrants that it is, and will remain, in full compliance with all applicable Sanctions and Export Control Laws which shall mean all laws, regulations, and executive orders relating to economic or 

financial sanctions, export controls, import controls, and trade embargoes, including, without limitation, those administered or enforced by the United States (including OFAC, BIS, and the U.S. Department of State), the United Kingdom, and the European 

Union. Neither Party shall, directly or indirectly, use any funds, goods, services, or deliverables provided under this Agreement for the benefit of, or in a manner that would cause the other Party to be in violation of any Sanctions and Export Control Laws. 

This includes, without limitation, any transactions involving any person or entity: (a) that is on an applicable restricted or denied party list, including OFAC’s Specially Designated Nationals and Blocked Persons List, BIS’s Denied Persons List, or any 

equivalent list issued by a competent authority; (b) that is, or is owned or controlled by, or acting on behalf of, a resident of, or is organized under the laws of, any country or territory subject to comprehensive sanctions or an embargo by the U.S. or any 

other relevant jurisdiction (currently including, but not limited to, Cuba, Iran, North Korea, Syria, and the regions of Crimea, Donetsk, and Luhansk); (c) located in, organized under the laws of, or ordinarily resident in Russia. In the event that either Party 

becomes, or has reason to believe that the other Party has become, subject to any investigation, designation, or restriction under applicable Sanctions and Export Control Laws, or is otherwise in breach of this Clause, the non-breaching Party may, at its 

sole discretion, immediately suspend its performance or terminate this Agreement without any liability to the breaching Party. Each Party shall defend, indemnify, and hold harmless the other Party, its affiliates, and their respective directors, officers, 

employees, and agents from and against any and all claims, demands, liabilities, costs, losses, and damages (including reasonable legal fees) arising from, or in connection with, a breach of this Sanctions and Restricted Parties Clause. 

8.3. Execution; Precedence of Terms; Electronic Signatures. This Agreement may be executed in one or more counterparts and may be executed by electronic signatures. In the event of a conflict, ambiguity, or inconsistency between the Agreement and 

any other terms between the parties, the Agreement will govern with regard to Services. To the extent any other terms are or have been proposed or presented by the Client, including those contained in a purchase order, invoice, portal, or other 

documents, such terms shall not apply to the Agreement and shall have no effect, unless expressly agreed to in writing by both parties. Execution and delivery of this Agreement by email with a scanned or .pdf signature shall be as effective as delivery of a 

manually signed original. All counterparts are binding and admissible, and the parties waive any objection based solely on the lack of an original signature.

8.4. Insurance, subcontracting. NIQ shall carry liability insurance and other insurance coverage consistent with prudent practices in the market research industry. NIQ may use subcontractors for fieldwork, data entry, data processing, and other functions, 

and NIQ remains responsible for subcontractors’ performance. 

8.5. Force majeure. Neither party shall be held liable for any delay or failure to perform its obligations under this Agreement to the extent such delay or failure is caused by an event beyond its reasonable control (a “Force Majeure Event”). Force Majeure 

Events may include, but are not limited to, major technological or infrastructure failures, government orders or regulations, judicial decisions, denial or revocation of licenses, acts of God, transportation blockades, terrorism, acts of war, severe weather, 

health emergencies, or unanticipated changes in law or regulation. 

8.6. Survival. The termination of the Agreement will not affect any provisions of the Agreement which by their nature survive termination or expiration, including the provisions that deal with the following subject matters: payment obligations, termination, 

effect of termination, intellectual property ownership, confidentiality, indemnification, and limitation of liability
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