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Facial Skin Care 
Category 
Overview 2026

Facial Skin Care is a dominant category on beauty with +9.7% 
dollar growth in the past year. This growth is being fueled by 

digital commerce, the rise of indie and K-beauty brands, shifting 
value perceptions across price tiers, and a consumer focus on 

efficacy, skin barrier health, and innovation.

Online $ sales

$9.2B +19.4%

In-store $ sales

$6.9B -1.1%

Total Facial Skin 

Care $ sales

$16.2B +9.7%

57% of Facial Skin Care planning happens 
before consumers started shopping 

Source: NielsenIQ Omnishopper Panel Total US 52 weeks ending 4/18/2026. Source: NIQ Omnishopper Fundamentals Fall 2025. NielsenIQ Retail 

Measurement Services, Product Insider, powered by Label Insight, Total US xAOC L52W ending 4/18/2026

+229.7%
Ginger Oil

+175.7%
Capsicum

+74.5%
Marula

“Natural” Skin care ingredients are gaining traction
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Facial Skin Care 
Category 
Overview 2026

Facial Treatments and Toners are seeing a slow down. Facial 
Appliances seeing strong growth but are still only 3% of the 

category. Dollar growth is dominated by high income consumers

Source: NielsenIQ Omnishopper Panel Total US 52 weeks ending 4/18/2026

Facial Skin Care Segment $ % chg vs YA
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Low Income -3.8% for Facial Treatment 

and -1.9% for Facial Cleanser

Facial Skin Care demographic $ % Chg 

Facial Skin 

$ shr
47% 30% 9% 9% 3% 1%
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