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NEWS

Time, November 2025

Ahead of COP30, Climate Leaders Stress the Urgency of Tackling Global Emissions

Forbes, April 2024

The Rise And Fall Of ESG

Morningstar, May 2025

Investors Turn Away from ESG Funds in Record Numbers in Q1 2025

Sustainability and ESG are at a crossroads, but the impact of climate change is undeniable 

Forbes, March 2025

What The ESG Backlash Reveals—and What Comes Next

Nature, September 2025

Climate impacts are real — denying this is self-defeating

The Rise And Fall Of ESG, Countdown clock in NYC’s Union Square inches closer to ominous deadline, Record-breaking heat grips central and eastern U.S. as heat dome intensifies - The Watchers, What The ESG Backlash 

Reveals—and What Comes Next, https://fintech.global/2025/03/05/is-esg-investing-going-out-of-favour-in-2025/, https://global.morningstar.com/en-gb/sustainable-investing/investors-turn-away-esg-funds-record-numbers-q1-

2025, The Australian – Rumors of ESG's Death Have Been Greatly Exaggerated, https://www.sustainableviews.com/corporate-engagement-with-sustainability-ratings-remains-strong-survey-finds-b6e01931/ , Climate impacts 

are real — denying this is self-defeating, Climate Leaders Stress the Urgency of Tackling Emissions | TIME

Quarterly Global Sustainable Fund Flows (USD Billion)

Source: Morningstar Direct. Data as of March 2025.

NYC Climate Clock Falls Below Five Years, PIX 11, July 2024
Estimated time remaining to keep global warming to 1.5 ℃

Sustainable Views, December 2025

Corporate engagement with sustainability ratings remains strong, survey finds

The Australian, November 2025

The rumours of ESG’s death have been greatly exaggerated

Global sustainable funds endured their worst quarter on record in Q1 

2025, with $8.6 billion in net outflows—reversing $18.1 billion in 

inflows from late 2024. The downturn was led by the US and Europe.

https://www.forbes.com/sites/prakashdolsak/2024/04/23/the-rise-and-fall-of-esg/
https://pix11.com/news/local-news/countdown-clock-in-nycs-union-square-ticks-below-5-years-what-it-means/
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NIQ Consumer Life Global 2025 and previous GG1, SS18 (global = 36 countries)), https://globescan.com/2024/09/11/insight-of-the-week-public-concern-for-climate-change-by-region/  

% who cite the following as environmental concerns

Many lower- 

ranked issues are 

key causes or 

consequences of 

climate change 

and pollution

5

Global climate change/global warming
xx% consider extremely/very serious

Latin America (+xx pts)

META (+x pts)

Environmental pollution
xx% consider extremely/very serious

META (+xx pts)

Latin America (+xx pts)

Air pollution

Water pollution

Climate change

Destruction of trees plants and forests

Natural disasters

Presence of chemicals in food and products

Chemicals use in agricultural and manufacturing

Shortage of natural resources

Over-consumption

Lack of parkland or natural areas due to development

Not recycling effectively

Endangered animals and insects

Not enough clean energy sources

Being energy-inefficient

Rising water levels

META and Latin America lead on perceived seriousness of environmental issues

Heightened concern likely stems from their experience of these threats firsthand

Findings are consistent with a recent Globe Scan 

study that revealed that those who are more 

vulnerable to the effects of climate change tend 

to express the most concern. Despite their 

relatively low contributions to global GHG emissions, 

Global South countries are more vulnerable to the 

impacts of climate change, including rising sea levels, 

flooding, drought, and other extreme weather events.

People in Latin America, Africa, and the Middle 

East are Most Worried about Climate Change

https://globescan.com/2024/09/11/insight-of-the-week-public-concern-for-climate-change-by-region/
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CEE and the Baltics are uniquely concerned about nature destruction while Developed Asia is concerned about natural disasters

Latin America is consistently more concerned than average, particularly regarding nature

NIQ Consumer Life Global 2025 and previous, SS18 (global = 36 countries)

https://www.unilever.com/sustainability/nature/deforestation-free-supply-chain/unilevers-deforestationfree-strategy/

% who cite the following as environmental concerns

Destruction of trees, plants,
and forests

Natural disasters Shortage of natural resources Lack of parkland/natural areas
due to development

Total North America Latin America Western Europe Developed Asia Developing Asia META CEE Baltics

Unilever's deforestation-free strategy

In 2024, 97% of their order volumes across their 

primary deforestation-linked commodities were 

deforestation free, based on their requirements and four 

pillars: 

• Work with suppliers to put in place infrastructure, 

systems, and policy requirements to manage their 

ongoing deforestation-free supply base.

• Directly invest in infrastructure, technology, and 

innovation to ensure traceability in their supply chain, 

and improved land use.

• Empower farmers and smallholders in the 

communities and areas sourced from to embrace 

deforestation-free practices.

• Drive protection, restoration, and regeneration of 

nature at a landscape level.
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NIQ Consumer Life Global 2025 and previous C1, GG2 (global = 18 countries)

Conservation behaviors are stable

Despite the decline in value since, the trend skews upward

Preservation peaked during COVID-19

2016 2017 2018 2019 2020 2021 2022 2023 2024 2025

Total Developed Asia Developing Asia

LATAM North America Western Europe

Rank of the personal value Preserving the environment (out of 57)

Conserve energy in the home Conserve water in the home

2021 2022 2023 2024 2025

% who do environmentally friendly activities all or most of the time

Boomers (xx%)

Gen X (xx%)

Millennials (xx%)

Gen Z (xx%)

Boomers (xx%)

Gen X (xx%)

Millennials (xx%)

Gen Z (xx%)

Sustainability at home is more resistant to change
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Buy only necessities to
reduce wasteful

consumption

Recycle Travel in an
environmentally friendly

way when possible

Take environmental
protection into

consideration when
purchasing

Choose a less polluting/
more efficient source of

energy for my car or home

Talk to others about
environmental issues

Do research on
companies' environmental

practices

Total North America Latin America Western Europe Developed Asia Developing Asia META CEE Baltics

9

Developing Asia and META are the most engaged with environmental activism and consumption

Developed markets, especially advanced European economies, lead on recycling

NIQ Consumer Life Green Gauge® Report

NIQ Consumer Life Global 2025 and previous: GG_2 , ATL (global = 36 countries)

% who do environmentally friendly activities all or most of the time
xx% agree “I go out of my way to make 

sacrifices for the good of the planet”

META (+x), Developing Asia (+x), Millennials (+x)

 



© 2026 Nielsen Consumer LLC. All Rights Reserved.

The environmentally friendly
alternatives for many of the

products I use are too
expensive

First comes economic security
and well-being, then we can
worry about environmental

problems

I would do more for the
environment, but I don't know

how

The government should be
addressing our environmental
problems, and not individual

people like me

The environmentally friendly
alternatives for many of the
products I use and need just

don't work

I'm too busy to make my
lifestyle as environmentally

friendly as I would like

2021 2022 2023 2024 2025

10

Top barriers relate directly to top overall concerns surrounding economic uncertainty

Perceived barriers to sustainable living experienced moderate growth

NIQ Consumer Life Global 2025 and previous: GG_3 (global = 18 countries)

% who agree with attitudes towards the environment
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NIQ Consumer Life Global 2019-2025, C1 (core 18 countries)

Health & fitness has risen as a personal value since 2019 globally

A greater focus on health emerged during the pandemic

2019 2020 2021 2022 2023 2024 2025

Total Global

Developing Asia

Developed Asia

Latin America

Western Europe

US

Making an effort to be in good 

physical and mental shape

Health & fitness #x personal value globally on a list of 57 

values, following only Protecting the Family and 

Honesty, up x ranks from 2019

xx% 
of global consumers who 

consider Health & fitness 

important also consider 

Preserving the environment 

to be important

+x pts from total

12
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Safe for health Natural ingredients Made from organic materials

Total Global North America Latin America Western Europe Developed Asia Developing Asia META CEE Baltics

Presence of chemicals in food
and products

Use of chemicals in agricultural
and manufacturing

13

Environmental concerns regarding food production lead to the perception of green products as health-oriented

Consumers associate sustainability and the environment with health

NIQ Consumer Life Global 2025, G13, SS18 (global = 36 countries)

https://www.towardsfnb.com/insights/organic-food-market   

% who agree each feature means "green product”% who cite the following as environmental concerns

The global organic food market size is 

expected to grow from USD 253.96B in 2025 to 

USD 660.25B by 2034, with a CAGR of 11.20%.

https://www.towardsfnb.com/insights/organic-food-market
https://www.towardsfnb.com/insights/organic-food-market
https://www.towardsfnb.com/insights/organic-food-market
https://www.towardsfnb.com/insights/organic-food-market
https://www.towardsfnb.com/insights/organic-food-market
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Nutrients and ingredients that keep you healthy

Natural/free of artificial ingredients

Environmentally-friendly/sustainable

Organic

Made in your country

GMO-free

Recommended by a professional/expert

Minimal packaging

Animal-friendly

Small number of recognizable ingredients

2019

2024

“In me, on me” categories remain a strong opportunity  

Fast-moving consumer goods are poised to capitalize on sustainability when combined 

with other elements like wellness, being organic, and minimal packaging

14

% who agree that features influence purchases of products consumed or put on body

NIQ Consumer Life Global 2024 and previous: H28 (global = 24 countries) 

N. America Western
Europe

Developed
Asia

Developing
Asia

LATAM

Environmentally-friendly/sustainable

N. America Western
Europe

Developed
Asia

Developing
Asia

LATAM

Minimal packaging

Asia is driving growth

+x pts Δ 2019 

+x pts Δ 2019 
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Widespread interest in products with cleaner ingredients

Especially in Developing Asia and META

15
NIQ Consumer Life Global 2025, H50, ATL (global = 36 countries)

I am willing to pay more for products that kill germs
with fewer chemicals

I only buy household cleaning products made of
natural, non-toxic ingredients

I only buy personal care and beauty products that are
free from artificial ingredients

Total Global North America Latin America Western Europe Developed Asia Developing Asia META CEE Baltics

% who agree with personal care and health statements

xx% of global consumers actively look for products 

and services that help them live a healthy lifestyle

+xx pts from 2015
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EVs have emerged as the preferred vehicle type in Developing Asia, while hybrids edged out gas-powered vehicles in Developed 

Asia

GfK Consumer Life Global 2025, 2022: D22, D12 (global = 36 countries)

*No trend for META, CEE, Baltics or hydrogen-powered engines

Interest in EVs decline in developed markets amid high skepticism about their environmental advantage

North America Latin America Western Europe Developed Asia Developing Asia META CEE Baltics

Traditional gas-powered Hybrid Battery electric Hydrogen powered

% who would consider engine type for their next vehicle purchase

Ppt. change 

from 2022*

xx% agree “electric vehicles are not as environmentally 

friendly as some say”
Baltics (+xx pts), North America (+xx), Western Europe (+x), Developed Asia (+x)

xx% agree that “driving a fuel-efficient vehicle gives 

a good impression to others” 
Developing Asia (+x pts)
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Saving money is the biggest benefit in most consumers’ eyes, followed by environmental protection and convenience 

NIQ Consumer Life Global 2024 SS29 (global = 24 countries), https://www.wired.com/story/china-ev-infrastructure-charging/

Developing regions have stronger beliefs in the benefits of EVs

Fuel savings Environmental
protection

Charge at home Less dependent
on fuel

Less trips to fuel
station

Government
incentives

Fun to drive Leading-edge
technology

Interior vehicle
features

Vehicle I want to
be seen driving

North America LATAM Western Europe Developed Asia Developing Asia

% who find things most appealing about electric vehicles
China on the forefront of addressing access 

barriers to EV adoption
Guidelines issued by the Chinese government call for 

bringing charging stations to counties and villages as 

part of the government’s “rural revitalization” effort.
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