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		Title 
	Discover Release Updates – 5/31/2024 

	Key Enhancements
	
Custom Price Tiers Now Available in the Price Tier Template!
Within Price Tiers, users can now customize their own tiers by defining the number of tiers, customizing tier names, and setting price ranges. 

Slice By Available for More Templates
Eight new RMS templates now have the Slice by feature, enabling quick switching between data selections after running a report. 
    -Product Performance Ranking    - Trended sales
    -Product Ranking                          - Seasonality
    -Growth Opportunities                  - Trended sales
    -Item price comparison                - Sales contribution change  
    -Total distribution points and velocity


Schedule and Unscheduled Reports for Others
Users are now able to use a new schedule component for additional scheduling options, depending on the user’s report-access level. 

Geographic Pivot for Shopper Profile and Shopper Demographic
Panel on Demand templates Shopper Profile and Shopper Demographic now have a new pivot that users can use to better understand a product’s buyers across multiple geographies


Re-enabled each of, either of in people groups
Each of, either is back! This allows you to create buyer/shopper groups that shopped at “each of” or “either of”
    -Bought/Shopped at each of
Everyone who bought all of the selected products or shopped at all of the specified retailers. 
· Example: People who bought liquid AND sheets

    -Bought/Shopped at either of
Everyone who bought the selected products or shopped at the specified retailers.
· Example: People who bought liquid OR sheets


Format Panel
Now have the option to format the chart visualizations.
There are 3 possible format settings for panel report charts 
· Turn off data labels (will default to on)
· Turn off grid lines (will default to on)
· Turn on short description (default to off)
available in the following templates
    -Share of Wallet, Consumer Purchase Overview, CPCA, Consumer Trends, Buyer/Shopper Demographics, Rolling Shifting, Rolling Purchase Drivers, Trial & Repeat, Trial & Repeat Portfolio, Assortment Optimizer


DDM
Market column order fixes
A fix is being released that will ensure that market_id is always the first column. 
In addition, market/store characteristics will now be displayed in the output file in the order that they are selected in the DDM UI. Previously, the order of the ID and chars was inconsistent, so this change will provide a consistent order for market/store characteristics




	Upcoming
	
Buyer Exclusivity and Duplication (BED)
New template for Buyer Exclusivity and Duplication (BED) is going to available in Discover soon.

Net Shifting View
There will be a net shifting view that will be included in the current Shifting templates.

Using Saved Selections in People Dimension
You can access your saved selections from Products and Retailers when editing the People Dimension.

Leakage Detail
More detailed metrics will be included in a table view for the current Leakage template.

Volume/Contribution Type People Groups
Ability to create contribution buyer groups (HML) and volumetric ($’s, Units, etc.) buyer groups.

Custom Expressions in Charts
Users will have the ability to create custom expressions for charts in Discover. Custom expressions allow users to create a custom math operation using facts or constants.
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